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AUDIO

✜ Access premium inventory from Spotify, Pandora, SoundCloud, and TuneIn

✜ Increase reach and engagement with the audio content that matters most to your listeners

✜ Seamlessly negotiate and activate private marketplace deals with publishers with zero-fee 

trading

✜ Plan, activate, measure, and optimize digital audio inventory alongside display, mobile, video, 

CTV, and native

+ Choose pure audio ads, or run companion ads to increase brand awareness and 
resonance

+ Target by audience, device, geography, and more 

+ Optimize audio campaigns toward the best performing audience, ad formats, sites and 

device types

+ Track and measure key metrics to understand and better drive performance based on 
your campaign goals
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